Josh Brunette

Cinematographer | Photographer | Social Media Coordinator

EXPERIENCE
Duquesne University Athletics, Pittsburgh, PA. — Assistant

Director of Creative Media & Productions

JULY 2024 - PRESENT

Lead the creation and distribution of timely, engaging social media content
across Duquesne Athletics official accounts. Developed original content
showcasing and promoting the Duquesne Athletics brand. Collaborated with
various departments and teams to develop compelling storytelling ideas.
Directed the video production process for media day shoots, ensuring high
quality output for intro videos and various social media content. Captured
compelling, cinematic content at all Duquesne Athletics home events for use on
social media. Produced, shot, and edited a 30 minute, 18 week long Coaches
Show for distribution on local TV station SportsNet Pittsburgh.

Ball State Sports Link, Muncie, IN. — Cinematographer,

Photographer, and Social Media Director

AUGUST 2020 - MAY 2024

Conceptualized, researched, and executed diverse media projects showcasing
Ball State’s athletes and teams. Served as Social Media Director (2023-2024),
Leadership Council Senior Member (2023-2024), and Men’s Basketball Social
Lead (2022-2023). Member of 2024 Transatlantic Storytelling study abroad,
producing feature stories compiled into a 76 -minute feature documentary with
international delivery. Led or assisted on 30+ creative shoots, as well as
operating cameras for 20+ ESPN broadcasts. Covered 300+ events through
videography and photography.

Ball State Athletics, Muncie, IN. — Creative Assistant

SEPTEMBER 2023 — MAY 2024

Assisted in dynamic content creation for Ball State Athletics’ official social
platforms. Used skills in cinematography, photography, storytelling, social
media management, and in game editing to craft compelling narratives and
highlights. Covered 50+ games as an integral member of the Ball State
Athletics’ media team. Assisted Ball State Men's Basketball recruiting
operations with photoshoots and graphics, and served as team photographer
and videographer.

TFN'’s Run for Roses, Louisville, KY. — Social Media Content

Contributor

JULY 2023

Generated engaging content for TFN’s Run for Roses grassroots women’s
basketball tournament. Responsibilities included filming games, conducting
interviews, and editing multiple videos a day for use on the tournament’s social
media accounts, leading to nearly 4 million impressions.

Lake County Corn Dogs, Crown Point, IN. — Creative Content
Specialist

MAY 2022 - JULY 2023

Multi-faceted role as team photographer, videographer, graphic designer, and
social media manager for the Northern League’s newest team amidst their
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SKILLS

Cinematography
Photography

Camera Operation

Video and Image Editing
Storyboarding and
Scripting

Communication and Team
Working

SOFTWARE & EQUIPMENT
Software:

Adobe Premiere Pro
Adobe Lightroom &
Lightroom Classic
Adobe Photoshop
Adobe After Effects
Giphy

OBS

Twitter LiveCut
Twitter Media Studios

Equipment:

Sony FX6

Sony FX3

Sony FX30

Sony A7IV

Sony A7SII

Sony A711

Sony A6400

Sony A6500

Blackmagic Pocket Cinema
Camera 4K

AWARDS & NOMINATIONS

2024 IASB Video Show
Package Winner

2024 IASB Social Media
Presence Winner

2024 BEA Promotional
Video/ Tease Runner Up
202/ BEA Video Short/
Feature Short Award of
Excellence

2023 Great Lakes Student
Emmys College
Commercial Runner Up
2023 IASB Video Open
Runner Up


mailto:joshbrunette79@gmail.com

inaugural season. Strategically promoted the team, resulting in a 924%
increase in social media impressions. Collaborated with sponsors to create
engaging content benefitting both the sponsor and the team.

NCAA, Remote. — Social Media Intern

MARCH 2021 - AUGUST 2021

Assisted coverage of the 2020-2021 NCAA Winter and Spring Championships via

Twitter LiveCut, clipping highlights and capturing reactions using Giphy for
distribution across official NCAA social media accounts. Developed player
specific packs and short features to promote upcoming games. Achieved over
300 million impressions across social media platforms.

EDUCATION

Ball State University, Muncie, IN. — B.A. of Arts:

Telecommunications: Sports Digital Productions

AUGUST 2020 - MAY 2024

Engaged member of Ball State Sports Link since August 2020, assuming
leadership roles as Social Media Director and Men’s Basketball Social Lead.
Selected for the 2024 Sports Link Leadership Council, contributing insights to
enhance the program's impact and reputation. Awarded the 2023 Sports Link
Legacy Scholarship in recognition of commitment and excellence of sports
media. Complete coursework emphasizing video production, media studies,
and storytelling, acquiring practical skills in content creation and narrative
development. 3.19 cumulative GPA.

Lake Central High School, Saint John, IN. — Core 40 Diploma
AUGUST 2016 - MAY 2020

Active member of LCTV from August 2017 to May 2020, serving as a Team
Leader and the host of LCTV’s Sports Update segment. Produced compelling
feature stories and segments highlighting Lake Central Athletics. Produced
Lake Central’s 2020 Graduation Video, showcasing effective storytelling skills
amidst COVID-19. Completed coursework in video production, journalism, and
photography.

REFERENCES
Chris Taylor: Senior Director of
Ball State Sports Link

e  Email: ctaylor@bsu.edu

e Phone: 765-730-4955
Bill Comar: Former Ball State
Men’s Basketball Special Assistant
to the Head Coach

e Email:

comarwt@ucmail.uc.edu

e Phone: 937-620-8122
Collin Phillips: Broadcast
Producer/ Editor for Alabama
Athletics

e Email:

cphillipsi@ia.ua.edu

e Phone: 205-348-3600
Megan Jahrling: Senior Associate
Athletic Director/ External
Strategies

e  Email: jahrlingm@dug.edu

e Phone: 412-396-5333
PORTFOLIOS
Website:
https.//iosht o
/my-site-3
Gondola:

https://gondola.cc/JoshBrunette301
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